
MARKETING MATERIALS
Sille Roomets

REVIVAL OF INDUSTRIAL HERITAGE FOR TOURISM DEVELOPMENT



ONE of AIMS: to create joint industrial heritage route with 5 thematic routes of industrial 
heritage sites (open for visits and offer to experience industrial heritage - to see a process 
of industrial development- technic, economic models, technology, machines how these 
were changed in time, what they are able to produce). In total around 50 sites.

MARKETING MATERIALS:
• Visual identity. 
• Stories about industrial heritage sites by using unique facts, people and deeds, which 

inspire visitors to travel to see sites in the region (Image brochure, virtual tour and  
Facebook). 

• Photos about industrial heritage sites and region by using artistic and marketing point of 
view, which inspire visitors to travel to see sites in the region (image brochure, virtual 
tour and Facebook).

• Route map – creative map that gives visitors an idea where the sites are located and 
how to combine the visits (web-page virtual tour and printed+pdf image guide). 

• Industrial heritage Guide – An Image brochure (travel guide style book) in 4 languages 
(English, Russian, Latvian and Estonian). Texts, photos and maps. 



VISUAL IDENTITY – logo and sublogos



THEMATIC ROUTE: 
Mills



THEMATIC ROUTE: 
Industries



THEMATIC ROUTE: 
Railway



THEMATIC ROUTE: 
Light houses



THEMATIC ROUTE: 
Water towers



JOINT HERITAGE ROUTES



IMAGO GUIDE  
60 pages:
1.Title page
2.Introduction
3.Content register
4-5.Industry common text, route map
6-23.Industry objects (18 p for 22)
24.Mills common text
25.Mills route map
26-35.Mills (10 p for 12)
36-37.Water tower common text, 
route map
38-42.Water towers (5 p for 6)
43-44.Light house common text, ruote
map
45-50. Light houses (6 p for 8)
51-52.Railway common text, route
map
53-60.Railway objects (8 p for 9)

Deadline of design: 21.08.2018



IMAGO GUIDE  

Photos that we need:
• You can see emotions that object offers;
• You can see or guess target group of the object, 
• You can see activities and experiences that object offers,
• 5-10 photos per object
• Rights to use in photobank and for future marketing.

Responsible partners for tendering and collecting: regional partners

Deadline for photos to be sent to Designer: 10.06.2018.



IMAGO GUIDE  

Printing terms of reference:
Size: a4
Paper: silk or eco, glossy or not glossy, 100-150g?
Cover: soft or hard, glued of clipped?
Deadline?
Responsible partner Vidzeme?



ROUTE MAP?



ROUTE MAP



ROUTE MAP 

125 letters with spaces
+ info



ROUTE MAP

48 places for 60 
objects



• Virtual Tour – online interactive tour gives an overview of the Industrial heritage 
route,  regions and sites.  This tour has an option with five different industrial 
heritage thematic tours. 

• Industrial Heritage Weekend tour. 5 weekends: Lighthouses, Water towers, Mills, 
Factories and Transport Facilities Tours in Estonia and Latvia. Both countries 
together over one weekend.

• Promotional tours – media trips from Latvia, Estonia, Finland and Lithuania (mass 
media and social networking - bloggers, instatrip etc). In total ca 4 promotional 
trips hosting ca. 20 representatives of media, which afterwards will ensure 
publications - online, printed.

• Final conference: 2019 March in Pärnu area? 2018 October in Hiiumaa?

OTHER ACTIVITIES


